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Internet/ Computer-mediated

Construction of Reality
(CMCR)




The Medium is the Message

Marshall. 1964. Understanding Media: The Extensions of Man. 1st ed. New York: McGraw-Hill.
McLuhan, Marshall, and Quentin Fiore. 1967. The Medium Is the Massage. New York: Bantam.
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Berger, Peter, and Thomas Luckmann. 1966. The Social Construction of Reality: A Treatise i
the Sociology of Knowledge. Garden City, NY: Doubleday.
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Zhao, Shanyang. 2006. "The Internet and the Transformation of the Reality of Everyday
Life: Toward a New Analytic Stance in Sociology." Sociological Inquiry 76 (4): 458-474.
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&&= Ak Crystallization

1. Mainstream media, alternative media, and
social networks are sources of information

2. An individual’s access to information will be
determined by his or her communication
patterns with the sources

3. An individual’s judgment about the salience of
the information will be a function of the
quantity of source(s) and the individual’s
relationship(s) with the source(s).

4, Attitude towards the content of the information
will be affected by others’ attitudes and the
individual’s relationships with those people.

5. Over time, individuals will develop a sense of
reality

6. At a macro level, reality formation will
crystallize in groups.

7. The process of Crystallization will be
moderated by attributes of the individual’'s
social network and the attributes of the
individual

Wohn, Donghee Yvette, and Brian J. Bowe. 2014. "Crystallization: How Social Media Facilitates Social Construction of Reality."
In the 17th ACM conference on Computer supported cooperative work & social computing, Baltimore, Maryland, USA, ACM.
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bounded relations established through hierarchies. Networked commun-
ity suggests communities function as loose social networks with varying
levels of religious affiliation and commitment. This transforms notions
of membership in fixed, geographically bound community to highlight
the fact that people live simultaneously in multiple social networks that
are emergent, varying in depth, fluid, and highly personalized. Storied
identity offers an understanding of the religious self that is malleable
rather than fixed, yet unified through connecting to a select narrative.
Individuals are able to assemble and perform their identity online in
new ways through digital resources that are also used to connect this
identity to a common group or experience to solidify meaning. This
reflects changing perceptions of the nature of the self within wider
society. Shifting authority notes that there is a shift occurring within
traditional religious power structures through the institution of new
gatekeepers and authority roles and structures online. This means
authority within a networked structure creates challenges between new
and old authorities, as offline leaders seek to solidify their position and
control in the face of newly empowered sources, raising issues of legiti-
macy, authenticity, and status within the social sphere. Comvergent prac-
tice outlines the blending of religious rituals and information from
multiple sources in ways that build a self-directed form of spiritual
engagement online. Here networked interaction creates new possibilities
for highly individualized and hybridized traditional-innovative forms of
practice and modes of knowing. Multisite reality suggests that the
online world is consciously and unconsciously imprinted by users’
offline values; so online ways of being are informed h],' pmtenn of life
offline. This means that there is a strong interconnection and potential
movement between online and offline contexts, expectation, and behav-
iors. This ideological overlap guides individuals™ network interactions.

Tt ie imnmnartant fa nate that thees traite of reliciane rractice anline

eJyample

Campbell, Heidi A. 2012.
"Understanding the
Relationship between
Religion Online and Offline
in a Networked Society."
Journal of the American
Academy of Religion 80 (1):
64-93.
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‘linternet as a] social laboratory for
experimenting with the constructions and
reconstructions of self that characterize
postmodern life’ (Turkle 1995)
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and everyone is a critic.

“Theology becomes ‘a form of
continuing seminar,” a process that
foregrounds dialogue, accountability,

S AN S B e and sclf-correction.” (Myers, Benjamin.

2010. "Theology 2.0: Blogging as Theological
Discourse." Cultural Encounters 6 (1): 47-60. )

‘everyone knows
everything.
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